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Objectives/Learning Outcomes 

1. To facilitate a student initiated and led activity that will assist our school in 

beginning to look at the products we purchase in our daily lives both for personal 

and ‘public’ (school shop, offices, dorms) use from an environmental and ethical 

viewpoint. 

2. To come up with a set of criteria that will help us determine which products either 

fully or partially meet a high standard of ethical and environmental practices in 

their production. 

3. To determine which products we are presently purchasing both for personal and 

school use that are not meeting these standards. 

4. To discover which alternative products are available on the market that do at least 

partially meet these standards and the feasibility from an economic and supply 

perspective of purchasing these products as replacements for those listed above. 

   

Explanation of Activity 

During the past year the students of Grade 6 -9 have constantly been exposed to the 

problems of pollution, waste, animal testing, climate change and deforestation in their 

Environmental Education classes. It became increasingly clear to many of them that most 

of these problems are created as a result of our consumer habits, the choices and 

purchases we make in our daily lives. This has led naturally to a gradually growing 

awareness about not wasting water and paper, purchasing recycled paper and organic 

food when possible and in attempting to save electricity and separate our waste. When a 

number of students in Grade 7 became concerned about animal testing and factory 

farming and students in Grade 9 chose to research some of the products sold by such 

companies as ‘Fab India’ and the ‘Body Shop’ for their projects, I realized that it was 

time to offer them a further means of empowerment by drawing their attention to the 

packaging and labeling of contents of the cosmetics, cleaners, paints, chocolates and 

biscuits they customarily buy, creating activities that would facilitate their considering 

the environmental impact of these familiar products and to begin seeking for alternatives 



when/if they discovered anything negative. The next step would be in researching or 

sharing information about these alternatives, informing the entire school including 

parents, teachers and staff of our findings and finally in beginning to purchase some of 

these products as replacements for those that no longer met our new environmental and 

ethical standards. This would be done via in-class activities, utilizing the school notice 

boards, assembly presentations and by including an ‘Eco-Product’ stall at our school 

festival. 

Preceding and Follow-up Lessons 

1. What are ‘Eco-Products’? Activity.  2. A Careful look at the Labels of the 

Products that might be ‘Eco’: Green or ‘Greenwashing’?  3. Preparing 

posters to share our findings. 4. Designing, Preparing and educating 

ourselves for the ‘Eco-Product’ Stall at the School Festival. 5. Greening our 

School Shop – A step-by-step process. 

Lesson 1: What are ‘Eco-Products’? Activity. 

The first step was to actually develop the concept of ‘eco-products’ in the student’s 

minds and to help them become aware to the various criteria that might make a 

product such as paint or carpeting either eco-friendly or not. I decided to make this a 

pair-work information-exchange activity. Since eco-products are much more readily 

available and advertised in Britain and the United States, I selected twelve ads for 

daily products from the ‘Marketplace’ section of both ‘E Magazine’ (USA) and 

‘Earthmatters’, the quarterly magazine of Friends of the Earth (Britain). Both students 

were given a sheet with six ads on each along with a worksheet requiring them to 

select and note down some of the key information provided in the ads. A pair Q&A 

discussion session about their respective sets of ads and then a general class 

discussion about their reactions and questions about what they had discovered and felt 

then followed this activity. 

 

 

 

 

 



Eco-Ads Information Exchange - Student A

Eco-Ads Speaking Activity
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Eco-Ads Activity 

 

STUDENT A 

1. Look at the advertisements below and complete the following outlines for each 

based on the information provided in the ads (The first one has been done for you): 

Product: Bedding, clothes, eco cleaners etc., 

Company’s name: Greenfibres 

Environmental Benefits: Organic ( so does no put chemicals into the earth or water)  

Eco-words/phrases: green, ecological, organic, eco 

Contact information: w.greenfibres.com,  99 High St. (foe) Totnes, Devon TQ9 5PF 

Tel: 0845 330 3440 

I would/would not be interestedin buying this product because:  

I would be interested in buying these products because organic products feel nice, look  

nice and are good for our environment. 

 

 

Product: 

Company’s name: 

Environmental Benefits: 

 

Eco-words/phrases: 

Contact information: 

I would/would not be interested in buying this product because: 

 

 

 

Product: 

Company’s name: 

Environmental Benefits: 

 

Eco-words/phrases: 

Contact information: 

I would/would not be interested in buying this product because: 

 

 

 

 



 

What’s this advertisement for? 

Which company is selling . . . ? 

What are the environmental benefits of . . . ? 

What eco-words or phrases are used in the ad? 

What kind of contact information is there? 

 

 

3. a) Discuss which products you would both be interested in buying and why.  

    b) Discuss which products you would not be interested in buying and why not. 

 

Discuss with your partner 

1. What is your opinion of these ads? 

a) Very interesting     b) Interesting     c) Not interesting     (Give reasons for your 

choice) 

2. What kind of environmentally friendly products have you seen advertised?  

3. What kind of environmentally friendly products do you buy? (e.g., recycled paper) 

4. If you saw an ad for an environmentally friendly product would you: 

a) be more likely to buy the product     b) be less likely to buy the product     c) It would 

not affect my choice    d) I am more concerned about . . . (e.g. the brand). (Give reasons 

for your choice) 

5. (Homework) Look at the advertisements in magazines, newspapers, on the train and 

bus, on billboards and on TV. Cut out or note down five eco-ads you see and provide 

information about them following the same format as in today’s activity. 

1. In class, you an d your partner will ask each other about the ads you found by pointing 

at each ad and asking the relative questions as you did in the previous classe’s activity. 

E.g,, What is this ad for? Which company makes . . ? 

2. Choose the product that you think would be most interesting for your classmates 

to know about and prepare a short talk about it using the following model: 

I saw an ad for . . . made by . . . Its environmental benefits are . . . and in the ad there the 

eco- words . . .. We can contact the company by . . . at . . .. I would be interested in 

buying this product because . . ..   

 



Eco-Ads Information Exchange - Student B



Lesson 2: A Careful look at the Labels of the ‘Eco’ Products: Green or 

‘Greenwashing’? 

1. Building on the green claims made by the products in Lesson 1, students went on to 

brainstorm and compile a list of what points would actually make a product more ethical 

or environmentally friendly than its counterparts. The final list of agreed criteria follows: 

Ethical and environmental Criteria for Eco-Products 

1. Organic     2. Contains no animal ingredients     3. Not animal-tested     4. Fair 

Trade   5. No GM Ingredients     6. No artificial Ingredients (flavours/ colourings/ 

preservatives, additives, sweeteners)     7. Chemical-free (non-toxic)     8. Minimal 

packaging, avoiding plastic and using recycled and unbleached cardboard/paper     9.  

Packaging printed with soy or other vegetable-based inks.     10. Biodegradable   

2. (a) Students from Grades 6-9 were requested to bring any products they felt were 

‘environmentally friendly’ to a collection point in the school office. (Remind to write 

names on the products they are lending and to make sure they won’t be needing them 

back before the activity days are over.) 

    (b) Students in each class were asked to form groups of four and to designate a note-

taker. A random selection of six products was distributed to each group and they were 

asked to read out any ‘eco-friendly’ information to the note-taker. Products could be 

exchanged with another group or taken from the collection box when the information 

from each set was shared and noted down. 

Eco-Detectives: Checking the Green Product’s Identity! 

Grade 7 

 

 

  



                           

 

    (c) The note-takers were asked to share their findings in front of the class while the rest 

of the class noted the points down in two columns: 1. A clear and unambiguous eco-

statement. 2. An ambiguous statement that needs to be clarified. This was followed 

by a lively discussion about the various findings with the students asking questions, 

stating their opinions and the teacher clarifying and calling attention to some of the points 

that needed to be considered and understood further. 

Sample of Findings: (These products were judged to be ‘Eco’) 

Company  Product  Eco-claims 

Natures Gate  Baby Shampoo With herbal extracts, Alcohol Free, 

     Colorant Free, No animal ingredients 

     nor testing. 

  Toothpaste  Fluoride-free, No animal testing, No  

     Artificial colours or sweetners. 

24 Letter Mantra Bread   Vegetarian, Grown with whole grains, 

     millets, organic vegetable with vitamins 

     Organic ingredients. No Colourings,  

     Preservatives, GMO enzymes, Stabilizers 

     Baking Powder, Chemicals. 

  Tur Dal  Vegetarian, organic, No GMO’s, No 

     Pesticides or chemical fertilizers, no  

     Preservatives or artificial colours,  

     Recyclable packaging.  

Himalaya   Hair Cream  Natural Tree oil, rosemary, no synthetic 

     fragrance, 100% Herbal Active. 

  Conditioner  Ayurvedic medicine, no chemicals, no 

     Animal testing, Effective combination of 

     Herbs, Chick pea, Jasmine.  

  Body wash  Cucumber and Aloe Vera, Soap-free, No 

     Harmful Chemicals, No Animal Testing 

Lotus  Sunscreen Gel  No animal testing, Environmental Friendly 

     Packaging 

Body Shop   Bath/Shower Gel Against animal testing, refillable 

Natura   Soap   Handmade, enriched with natural glycerin, 

     Contains natural Neem oil, vegetable  

     Ingredients, no chemicals, 100% Bio- 



Degradable, No Animal Testing, Fair Trade. 

Kumaoni,   Honey   Natural, Produced during flowering 

     Season, harvesting does not burn hives 

     thus not killing bees or harming vegetation. 

Naturorganic  Tea   Organically grown, free of chemical 

 Residue, rich in antioxidants. 

Essential  Teabags  Pure organic chamomile, grown in partner- 

      ship with organic farmers, FairTrade. 

 

Lesson 3. Preparing posters to share our findings. 

Three posters were designed and placed on the campus notice boards as a means of 

sharing our findings with the entire school. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 



5. Designing, Preparing and educating ourselves for the ‘Eco-Product’ Stall at 

the School Festival. 

As over 500 parents and family members come to our campus for the school festival, 

it was decided to create an ‘Eco-Product’ Stall so as to educate those closest to us 

about the concept of ethical and environmental shopping and to expose them to those 

products that meet the criteria as well as those tactics used by some companies to 

‘greenwash’ their products. 

Over twenty students from Grades 7-9 volunteered to prepare for this stall and to staff 

it on the day of the festival. Preparation began about two weeks before the day of the 

event and followed the schedule below: 

1. Workshop 

Over 60 or more products had been leant for this activity as a result of a general 

appeal to students and teachers to share any products that they felt were ‘eco’ by their 

standards. The first step was to find out why people had given us these products and 

to determine how environmentally friendly they really were. It was decided to sort the 

products according to three categories: 1. Not eco-friendly products   2. Semi-eco-

friendly products  3. Eco-friendly products 

1. These products may have ‘herbal’ essence or ‘natural’ ingredients but don’t 

have any mention of no animal testing or being free from harmful chemicals. 

They often have artificial colouring and/or artificial flavouring. The containers 

were also non-biodegradable and nut made from recycled materials. 

2. These products had ‘Animal Tested Free’ or ‘Harmful Chemical Free’ 

statements or icons and some used recycled materials for a percentage of the 

containers or packaging. However, they still contained some amount of 

artificial ingredients. 

3. These products were free of animal testing and artificial harmful chemicals and 

had a minimum of packaging using eco-friendly materials and many of them 

also had ‘Certified Organic’ labels. 

The students used the same criteria (ten points) we had listed in the classroom 

activities to categorize the products. (See Lesson 2). 

2. Poster making 

Students formed five groups to prepare posters that would attract attention to our stall 

as well as inform people about this issue in a clear, interesting and most importantly, 

attractive manner. 

Group 1. Prepared a poster on Animal Testing: what it is, what alternatives exist, 

why it is done and how many animals perish in the process of testing per year. The 

poster also depicted various animal tested products and suggested how people could 

put a stop to this practice by writing letters and boycotting the company’s products. 

Group 2. Carried out research on ethical companies which do not test on animals and 

who are also trying to use less polluting ingredients. They designed a poster depicting 

the names of about 15 of these companies. 

Group 3. Made a poster showing many different kinds of eco-labels and explaining 

what they meant. 

Group 4. Made ‘Green Footprints’ that led people from the entrance to the site of the 

Festival to the Eco-Label Stall. 



 

 

 

                                                   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 



Follow-up Lessons/Activities 

1. A group of students from Grade 7 who are passionately concerned about animal 

welfare have been leading this week’s classes for Grades 7 and 8 by showing 

videos downloaded from the People for the Ethical Treatment of Animals (PETA)      

     ( www.petatv.com ) and ( www.caringconsumer.com ) sites and conducting Q&A      

     and discussion sessions. 

2. A twenty minute animated film downloaded from www.storyofstuff.com will be  

shown at a school assembly this week to move students on to the next stage of 

considering whether they actually need all these products, (e.g. face wash, hand 

wash and body wash instead of a bar of soap), and the actual environmental and 

social consequences of our consumer driven cultures from when the raw materials 

are first obtained to make these daily products to when the wastes are disposed of. 

 

Outcomes Achieved 

It is clear that these activities have created a school body that is now looking at the 

products they buy with a deeper awareness of how they are manufactured and the 

ingredients that are used in the process both from an ethical, environmental and health 

viewpoint. Students have begun to read the labels on the products they purchase and have 

started to make comparisons that are not just based on popularity, price and brand but on 

whether they are tested on animals, contain organic ingredients and even on if they are 

over-packaged or wrapped in plastic. This is surely a positive change and one that will 

hopefully benefit those smaller companies who are producing healthier, more 

environmentally-friendly products, as well as encourage the larger companies who are 

selling their products in India to take note of these criteria as more and more people 

demand such products. It is clear that many students who formerly did not feel that they 

could do much to affect environmental change have felt a sense of empowerment from 

this newfound awareness that positive change can be made merely by choosing the 

products they buy in their daily lives with a set of values that considers their health as 

well as the health of people in general, animals and the planet as a whole. 

 


